Bringing back the vinyl experience.

An innovative and meaningful ritual for physically
collecting the music you truly cherish.

_
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Design problem

The Vinyt Experience
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INnteraction

Vidior

Qualities of interaction
Committing and satisfying

- Physical
- Tender
- Visual
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12" Cover Art is The tactile ritual Mare background Purposeful
almost like an of collecting, information about listening for an
painting. handling and the song or album. intenser music

playing Vinyl. experience.



Cycle 2
Uaer fedl /

Bringing vinyl
to digital

Test set-up

Assignment and survey

Results

© )

N
Visual content was Providing more information
desired which Spotify about the music results in a
currently lacks. It better music understanding.
improves the total music It should be prior to hearing
experience. the song.




Cycle 2
User ledt 2

Proper channel and
desired content

Test Set-up

Assignment and survey

Results

L

Strong desire to Unique artwork and
collecting and reading selected relevant
physically to make information about the
it more tanglible and song is most desired
personal. .
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’ Undlerstanding the music you cﬂeﬁsﬁﬁﬂWyca

\ creates a strong personal eornnection, just as vinyl. This will eventually result in a B 16 e S
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higher dalidfactliorn of your music experiences
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Cycle 3
Final Froauct



Meet Elpy.



An innovative physical music ritual

The dock underneath is provided with a NFC-reader and
registrates the chip inside Elpie. Touching Elpie on its
touch-sensitive surface will activate the record.

It starts playing through your own
connected speakers using Bluetooth.

Elpy is produced from black acrylate
and contains a NFC-chip inside
loaded with the high quality audio file
of that specific song.




understanding



cover. This visual stimulus improy
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helps you remember this moment or a me mor) connecl

the song next time seeing it again.
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Folding open the back wil reveal the songs i

Fostering a stronger connection



Making collecting music personal again.

Collect your memory the meaningful record together in a high
quality box, which shows a teaser of the visual on the side to
remind you of the content but keeping it private for others.




All resulting in the satisfaction
modern music listeners actually seek.




Set-up
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Interview

Results

Qualities regarding the music you cherish
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Set-up
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45 min Questionair  Interview

Results

Design Goal

>

| want to

make Spotify users between 18-30 appreciate their
meaningful music at home the way people appreciate viny!.



Set-up
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45 min Questionair  Interview

Results

Design Goal

a

Elpy.

makes Spotify users between 18-30 appreciate their
meaningful music at home the way people appreciate viny!.




Thank you for listening.

“The song is already personal for me, but with the direct message you get the
feeling that the artist really wants to share his story to me personally. And the
visual is supporting this message.”

- Lara

“| like the fact that it is physical again, but very modern.”
- Reinier

Elpy_ “The personal touch of the artist’s text is so nice. Also the
product takes more effort to put the music on, so you focus

more on your music compared with a simple click of a mouse.”
- Daimen
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